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Nordicness, or Nordicity, is a prominent theme today in the cultural industries. Nordic design 

and fashion, new Nordic cuisine, or Nordic noir are just a few among numerous familiar 

cultural expressions in the Nordic countries and outside of them. These aesthetics are often 

facilitated by economic competition but also political projects that depict or promote a Nordic 

model. 

 

This conference will gather scholars to examine the branding of Nordic aesthetics inside and 

outside of the Nordic region. The conference organisers aim to focus on studies at the meeting 

point of aesthetics and industry, or of art and business, in a socio-political context. 

Interdisciplinary research papers are especially welcome, from history and art history to social 

sciences, economic and business history, and management. The historical perspective on the 

topic is open-ended. Papers on historical as well as on contemporary relevant themes are 

welcome. Global as well as comparative research is also particularly welcome: situating 

Nordic brands in a global context, comparing various national cases within the Nordic space, 

or comparing Nordic and non-Nordic cases. 

 

We welcome contributions that may fit within these four themes: 

 

The first theme is about the production of landscapes and of a Nordic terroir. This strand 

will examine how the nation is branded through the national landscape. Destination branding, 

tourism advertising contemporary and historical, history of Nordic terroirs and cuisines, 

control on the origins of products and national or regional brands, nation branding at World 

Fairs, are examples of relevant themes. 

 

The second theme aims to study brand aesthetics deeper, looking both at private brands, and 

at nations as aesthetic brands. It aims to analyze how nations present themselves. Analysis of 

public and private communication campaigns will be particularly relevant here. We also 

welcome research on communication agencies, professionals, and theories.  

 

The third theme addresses the interrelations between the creative industries and Nordic 

aesthetics. How creative industries in the Nordic countries and abroad brand themselves as 

Nordic? Are there specifically Nordic creative genres and defining aesthetic features? How do 

the Nordic creative industries brand themselves? Is there anything such as Nordic design, 

fashion, cuisine, literature? How does one protect a creative brand or trademark? How do 

Nordic creatives use intellectual property rights in order to create revenues or monopolies? 

What is the place of the commons and of pirates in Nordic creativity? 

 

The fourth theme focuses on how Nordic aesthetics are connected to the promotion or self-

understanding of the so-called Nordic model(s) or exceptionalism. Already from the 1930s 

is a clear aesthetic discernible in depictions of the Nordic welfare states and consensus 

democracy while recent promotion of the Nordic model on prostitution by insiders and 
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outsiders has carried a clear Nordic aesthetic. We welcome research on how aesthetics have 

complemented, entrenched or driven narratives of such models and the interaction between 

the politics, economics and culture sectors in creating such representations of Nordic models 

and exceptionalism. 

 

The Branding Nordic Aesthetics conference is part of the Nordic Branding interdisciplinary 

research project, which investigates how the idea of the Nordic model was created, and 

subsequently used in politics, law and commerce. Follow the link to the Nordic Branding 

project website.  

 

Scholars interested in participating to the conference are invited to send a one-page abstract 

and a short cv to t.l.kirkebo@jus.uio.no  by: October 1st, 2017. 

Invited papers will be notified by: October 15, 2017. 

 

Organisers of the Branding Nordic Aesthetics conference are: 

 

Tori Loven Kirkebø t.l.kirkebo@jus.uio.no 

Mads Mordhorst mmo.mpp@cbs.dk 

Véronique Pouillard veronique.pouillard@iakh.uio.no 
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