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“While internet penetration is growing rapidly, all the evidence shows that consumer confidence in the e-commerce medium itself and in cross-border transactions remains low.  E-commerce, therefore, is an insignificant part of final consumption within the European Union – significantly below 1% of total retail sales.”  - David Byrne (2001), European Commissioner for Health and Consumer Protection.
One of the primary goals of the European Community has therefore been to increase and foster consumer confidence in the Internet and in cross-border electronic transactions, in particular through legislation.  Discuss to what extent you consider this goal to have been achieved with regards to each of the following:
(i) Online advertising

(ii) Contract formation and performance

(iii) Out-of-court settlement of e-commerce disputes.

