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1. Online companies which generate revenue from advertising often allow the advertisers to freely 

select the terms used in an ad. These ads, however, have a potential to infringe on intellectual 

property rights; for example, an ad for replica "Rolex" watches might infringe on Rolex's 

trademark(s). How is this phenomenon currently regulated, in the EU and internationally? To 

which extent do you agree with these approaches? 

 

2. Discuss possible advantages and disadvantages of having copyright protection for software. 

Patent protection shall not be discussed. 

 

Both question must be answered. You can use up to 2000 words per question. 

 


