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Periodic evaluation MEVIT 4310, Autumn 2020 

Course design and teacher: Taina Bucher 

This evaluation concerns MEVIT4310 – Media Innovations. This course is one of the few English-
language courses offered in the autumn term by the Department of Media and Communications, 
eligible to both students in the MA programs Media and Communications and Screen Cultures. The 
course was completely redesigned from its previous iteration. The autumn 2020 edition contained 
an entirely new syllabus/curriculum, course organization, exam format. This course evaluation 
is therefore considered to be a periodic evaluation of a “new course”, even if the course code 
MEVIT 4310 has been offered previously.  

Periodic course evaluations are part of UiO's quality system and are carried out during the first two 
sessions of the course and every three years thereafter. The course coordinator is responsible for 
conducting the periodic evaluations. More information about the quality assurance system and 
evaluations is available in the University’s system description3.  

Background  

This evaluation is based on the following material:  

• Course description and learning outcomes 
• Student evaluations   

Course description 
 
Innovation is one of the key terms of our current era. We all know the imperative: to innovate, 
change, disrupt, transform, make new - all in the service of new business opportunities, 
technologies, efficiency, and progress. In this course we will critically interrogate this concept, 
asking what innovation is or can be, and examining how innovation is practiced and who is 
recognizable as an innovator. Why has it become a dominant way of conceptualizing organizational 
and cultural transformation in the 21st century? Why do we often think of innovation in terms of 
new, shiny objects or new technologies? What ways of living and making are marginalized in 
mainstream ideas of innovation?   
 
The main aim of this course is to encourage students to question assumptions about the nature, 
actors, practices, actors and locations of innovations. It will do so by exploring what the 
technological, creative and innovative might mean, and who or what gets to be part of those 
definitions, studying a wide range of examples from the media sector, including TV, journalism, 
and the cultural industries. The course will draw on perspectives from science and technology 
studies (STS), organizational studies, sociology, anthropology and design, human-computer 
interaction (HCI), as well as media and communication studies. 
 
Learning outcome 
 
After completing this course, students will be able to: 
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• Develop their critical acumen with regards to ideas of innovation, as they relate to the media 
sector in particular. 

• Familiarize themselves with a wide range of scholarly perspectives on critical innovation 
theory.  

• Situate a reflection on innovation within broader discussions of identity (e.g. gender, race, 
class, disability) and practice (e.g. hacking, subversion, repair). 

• Conduct independent research (in groups or individually) on a self-selected case of media 
innovation and present this in class. 

• Critically evaluate and analyze media innovation as a multi-dimensional phenomenon 
 

Student evaluation 
 
At the end of the course, students were asked to evaluate their satisfaction with the course using an 
anonym evaluation form (Nettskjema). Students were asked to rate the overall satisfaction with the 
seminars (combined lectures and discussions), the curriculum, communication between the teacher 
and the class, and the student’s own efforts. Of the 19 respondents (ca 80% of the class) students 
generally indicated that they were very happy with the seminars. In what follows, I will give a brief 
overview of the evaluation form. 

 
1) How do you assess the course overall (including the organization, content, discussions and 

the class atmosphere)?  
 
On a scale of 1 to 5, where 1 is very low and 5 is very highly, how do you rate the seminars in 
the course?  
 

 

13 persons said they were highly satisfied, 6 people said very highly and nobody rated the course 
average, low, or very low. 

How students describe their overall satisfaction with the course in their own words (selection): 

• Very good atmosphere! The teacher made it very enjoyable to come to class and I noticed 
people always wanted to contribute 

Satisfaction with the course

Highly Very highly
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• It was a good class, people are invested both in the topic and to the discourse itself. So we 
were lucky with the class. 

• Overall, I recommend this class to everyone. Regardless of if they know media innovation 
or not. This course teaches foundational tools and thinking that can be elaborated in other 
courses/topics. 

• Super enjoyable and exciting course! I liked the set up very much and thought the 
atmosphere was great. It made it easy to feel comfortable asking questions or voicing 
opinions. I also liked the varied content and thought we touched upon a lot of interesting 
topics.  

• Great course, very interesting, I like how relevant it is for future work! 
 
When asked what they think worked particularly well, students mentioned:  

• I think the topic of the course is very interesting and relevant to our studies and society in 
general, but I also liked how a lot of the course problematised and looked at innovation in a 
critical way. 

• 1) group presentations: useful to be talking to others and learn more, 2) readings: very 
interesting, made me think, very up to date, and at the same time learned from them things 
that I wouldn't even consider to be relevant when focusing on media innovations, 3) the way 
the class was planned and the discussions during the lecture 

• Very interesting concepts and ideas, I got to understand a bit more the business side of 
things and how things are broader than we usually think about. 

• I like that the teacher is questioning every answer she gets from the students, in order for us 
to think twice about what we say and why we choose to say it. It feels more including then 
being met with a "yeah, anyone else?" 

• This course gives us different analytical/critical perspectives around innovations, and the 
lecturer always give relevant examples to explain complex theories. I also like that there is 
physical attendance as it motivates me to actually study the literature. 

• I think the readings were super interesting and the student group presentations with case 
studies as well. The course was very well organised, we had access to all necessary 
information in advance and communication with the teacher was perfect. 

• I enjoy that we have combined seminars and lectures because it gives us an opportunity to 
engage more with others and discuss our ideas. 

• I learn how innovation is different from how its used as a buzzword. Course makes me 
consider how and why innovation is implemented and why not. How does innovation renew 
a system and how is it maintained. 

 
When asked to provide feedback on what could be improved, students mentioned: 

• Instead of 7 long sessions without time for a proper lunch break. Perhaps shorter and more 
sessions leaves more time to read the source material before class? 

• It did perhaps become slightly too theoretical at time 
• It would have been a bit easier to focus, if the class was split in f.ex 2 days, one session 2h 

long. It's getting a bit tiresome after 3h. 
• Maybe at times it can be a bit more specific? The concepts were very broad, very nuanced 

which I appreciated. Sometimes it can be handy to have a more concrete definition. I think 
we mostly focused on how something "is not" the way we tend to perceive it. I, of course, 
appreciate this! I thought it was very very interesting. 
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• Though I did all the weekly reading, I think it would be beneficial to have a slide or two at 
the beginning of the session with a very brief overview of the main gist of each reading as a 
type of 'recap'. Just one or two sentences for reading. It could help refresh everybody's 
minds and then help us grasp the content of the session better. 

• Connecting the different topics together more? More on diffusion and its relevance to media 
innovation perhaps? 

 
In sum, the students really seemed to enjoy this course as reflected both in the evaluations but also 
in their class participation. We had many interesting discussions, and the student presentations 
worked very well. That said, some felt that 4-hour sessions were too long and wished for shorter 
sessions or longer breaks. Some also felt that the content and discussions tended to be too 
theoretical but it also seemed they enjoyed the critical approach to innovation and different ways of 
theorizing and conceptualizing the term.  
 

2) How do you assess the teacher's pedagogical and communication skills (in terms of 
openness to questions and discussion)? 

 
On a scale of 1 to 5, where 1 is poor and 5 is very good, how do you rate the teacher's pedagogical 
and communication skills? 

 

 
 

14 persons said very good, 5 people said good and nobody rated the pedagogy average, less good, 
or poor. 

Students provided the following feedback: 

• Good pacing. Clear voice. Interesting. 
• Great lecturer, very knowledgeable and she seems passionate and eager for us to learn and 

discuss which I really appreciate 
• Very good at explaining things, very detailed and broad but also gave good examples when 

needed to depict these larger more abstract ideas. 

Teacher's pedagogical and 
communication skills 

Very good Good
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• The teacher was able to explain difficult topics and elaborate on the material. The  
organisation and time management were perfect. 

• Taina's way of presenting is great! I like how nothing is read directly off a paper or screen 
but rather she takes her time to formulate the discussion topics and arguments. She asks 
questions and opens up for comments at the right time, and provides just enough time for 
people to think through potential answers before moving on or answering 'for us'. I also 
appreciate how if someone asks a question, she always double-checks to make sure she 
understood the question by asking if she answered it sufficiently instead of just assuming so 
and brushing it off! 
 

3) Curriculum: How do you assess the selected text material in relation to scope and degree 
of difficulty? 

 
On a scale of 1 to 5, where 1 is too easy and 5 is too difficult, how do you rate the curriculm? 

 

10 persons said appropriate, 9 people said slightly difficult and nobody said the text materials were 
too difficult, slightly too easy or too easy.  

More specifically, the students noted: 

• just very heavy, it could have been explained or been made slightly easier to put them in a 
modern day context. 

• Almost every text have been appropriate. Some have been a bit difficult and dry, but that 
has been the exception, not the rule. 

• In general the language used is very abstract 
• Most of the readings were fun to read, but some of them were difficult in terms of 

vocabulary. 

4) Students’ own efforts: How do you assess your learning process in relation to your own 
efforts (including attendance, preparation and participation)? 

 
On a scale of 1 to 5, where 1 is poor and 5 is very good, how do you rate your own efforts? 

Text material

Slightly difficult Approriate



 6 

 

10 persons said good, 4 people said very good, 4 people said average, 1 person said less good and 
nobody said poor.  

More specifically, the students noted: 

• I have been able to read pretty much all of the syllabus, so I'm very satisfied with my own 
preparation. 

• I wish I could come more prepared, but the idea that one group will have a presentation on 
the topic takes away the fear of not coming prepared. 

Teaching  

Course teaching and materials 
 
The course was structured into 7x4-hour combined lecture/seminars. The first seminar addressed 
the question of what (media) innovation is or might be,  introducing students to the perspectives of 
Rogers’ diffusion of innovation, the model of interessement by Akrich et al (STS and ANT-focused 
approach important in organization studies and HCI), as well as von Hippel’s notion of Free 
Innovation. The second seminar problematized the concept of innovation, focusing on countering 
wide-spread innovation speak. Students were introduced to the concept of Jugaad and read excerpts 
of Lily Irani’s book Chasing Innovation. They were also introduced to a critical history of the 
entrepreneur, beginning with Schumpeter, Foucault’s entrepreneurial subject and Wendy Brown’s 
neoliberal critique. The third seminar considered how innovation might happen through the 
practices of those who are not usually included in discourses around innovation, focusing on the 
figures of the pirate, tricksters, hacker and other “mis-users” of media. We considered the 
importance of grey markets,  informal media economies and media use itself as a generative force. 
The next three seminars were focused on case-studies from different media sectors: 1) TV and the 
new screen ecology; 2) Digital Journalism; 3) Platforms and creative industries. Students learned 
about diverse topics such as: indie television production, streaming services, multi-channel 
networks, content creators, digital labour, and AI and the digitalization of journalism. The final 
seminar considered again the question of (media) innovation, this time by considering the “shadows 
of innovation”, focusing on notions of repair and maintenance.  
 

Student's self-assessed efforts

Very good Good Average Less good
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Throughout the course we problematized the concept of innovation, not taking it at face value but 
interrogating it as a master signifier, strategic concept, and multi-dimensional phenomena. The 
students were therefore encouraged to think broadly and critically about media innovation and the 
work that these terms do and the contexts within which they operate. 
 
Qualifying activities 
 

a) 15 min group presentation 
 
To qualify for taking the final exam (term papers), students were required to give a 15 min group 
presentation in class. Each group had to present a self-chosen example of a “media innovation” that 
somehow relates to the topic and readings of their respective week. The oral presentation had to 
showcase their “media innovation”, and address the following questions: 
 

- What is the media innovation? 
- Why do you consider it to be an example of a media innovation? Please explain your view 

with reference to the course literature or other academic literature. 
- How does the chosen example highlight or challenge existing notions of innovation? 
- What can your example teach about the topic and readings for the week?  

 
The presentation slides also had to include one discussion question or class exercise for the class 
to engage with after their presentation.  
 

b) Term paper outline 

In order to prepare for the exam, students had to submit a mandatory term paper outline (2-3 pages) 
by the end of the semester, containing information on the following points: 

1. Introduction  
2. Topic and motivation for choosing the topic 
3. Problem statement: Research question 
4. Key concepts and theories 
5. Empirical material/approach/case/methods (what are you analyzing and how) 
6. A list of references (both from the syllabus + relevant academic literature chosen from 

outside the syllabus that pertains more specifically to your term paper topic) 
 
Each student received detailed written feedback on their outline by the teacher. We also discussed 
the components and common mistakes of a term paper several times during class.  
 
Exam 
 
The final exam for this course was a term paper, and constituted 100% of students’ final grades for 
the course. The term paper formulation was kept deliberately broad in order to cater for the 
students’ own interests. The exam results, were relatively evenly distributed on the grading scale, 
with a couple of top grades and some lower-bottom ones.  
 
 

February 2021, Taina Bucher 


