
The Faculty of Law 
University of Oslo 

Page 1 of 2 

 

EXAM 

JUS5670 -  – Electronic Commerce Law 

Spring 2018 

Date: 1 June 2018 

Time: 09:00 – 13:00 

 

Question 1 

Question 1(a) - 40% 

Assume all elements of the question occur in the EU. 

Adam is walking along the Champs D’Elyses in Paris when he is approached by some street-side salesmen. 

These salesmen are operating from a non-permanent but official-looking booth with a logo ‘Paris Knives’ 

written on it. 

Usually Adam politely turns down such salesmen, but Adam is actually in the market for some new knives. 

Also, he’s aware of Paris Knives’ fantastic reputation - Adam works as a chef in an up-and-coming Parisian 

restaurant. These knives, however, are not for his work as a chef. Adam intends to use them when 

preparing his own food at home. Also, Adam is trying to launch a career as a celebrity chef. He has started 

making videos from his apartment dedicated to his cooking and uploading them to the video streaming 

service YouTube, though he has not been very successful so far. Since he started, YouTube has sent him 

about 100 Euros as a cut of advertising revenue that has been made from his videos. Still, Adam is hopeful 

that his ‘big break’ is coming, and hopes one day to achieve his dream of becoming a celebrity chef. Adam 

thinks that a new set of Paris Knives will look much better than his current knives on his YouTube videos, 

and could attract a larger audience - meaning more advertising revenue.  

Adam gets talking to one of the salesmen, who convinces Adam to buy a set of the premium range of 

knives. Also, it turns out that Adam has rather large hands, so he requires handles in ‘XL' (extra large) size. 

The combination of knife blades and handles that Adam wants are not available at the booth. In fact, so 

rarely do these knives get ordered that they are usually manufactured on an per-order basis (i.e. they are 

only made when an order is received). 

As a result, the salesman sets up Adam’s special order on parisknives.com. Adam is asked to put his details 

in himself, including all of his credit card details and email address. It strikes Adam that the way he 

completed the order was essentially the same as an ordinary online order from parisknives.com. 

Whilst waiting for his order to arrive, Adam comes across an advertisement for a new type of knife 

specifically designed for people with big hands like himself. They look even better than the Paris Knives he 

has just ordered, and Adam starts to regret purchasing the Paris Knives. 
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Adam has heard that European consumers may have a ‘right to withdraw’ from purchases within a certain 

time period under European law. Does this apply to Adam’s case? Why or why not? 

Question 1(b) (20%) 

Assume that the Paris Knives from Part 1(a) arrive at Adam's house. They are exactly as described, but 

Adam really wants the other set of knives instead. He emails customer service at parisknives.com and asks 

if he can exercise his rights under EU law to withdraw from the sale and return the knives for a refund. The 

customer service representatives say that Adam does not have a right to withdraw from the sale. 

Upset, Adam writes a review on onlinemarketplacereview.com. This is a popular eCommerce website 

review page, where members of the public can rate an eCommerce website from 1-5 stars and leave a 

written review of their experiences. Adam signs up using an anonymous-sounding screen name and writes 

a review of 1 star, accompanied by a comment detailing his frustration with parisknives.com. 

Onlinemarketplacereview.com also gives members of the public the ability to comment on reviews. 

However, the website is known for being plagued with internet ‘trolls’*, who seem to delight in directing 

abuse at reviewers. Adam’s review receives several abusive comments on 

onlinemarketplacereview.com directed towards him. At least one of the particularly nasty comments is 

written in a way that suggests the commenter knew some details of the transaction, leading Adam to 

suspect that the commenter works for parisknives.com. 

Fearing for his safety, and being disgusted by what he believes is ‘hate speech’ directed towards him, Adam 

clicks ‘Report’ on all of the comments on his review that he believes are abusive. Almost immediately 

afterwards, he receives an automatic email saying that each comment would be reviewed, and he would be 

notified as to whether or not the comments would be taken down.  

After 3 days, there has been no response and all of the comments are still there. Adam has become so 

anxious he has been unable to go to work. Adam is now considering legal action 

against onlinemarketplacereview.com for failing to take down the comments. 

Discuss whether onlinemarketplacereview.com may avoid liability as an intermediary under the E-

Commerce Directive (Directive 2000/31/EC). For the purposes of answering this question, you may assume 

that the comments are unlawful. 

*An internet troll is defined as "A person who makes a deliberately offensive or provocative online post". 

 

Question 2 - 40% 

Discuss the focus on "trust services" in Regulation (EU) No 910/2014 (eIDAS Regulation). Why does this 

Regulation focus on "trust services", rather than only on electronic signatures, and what is the practical 

impact of this focus? 


