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Contact name & email Rune Rosseland, runebro@ifi.uio.no 

Business name Musical Interactions 

Describe your business Musical Interactions is a tool to help people combine movement 

with rhythm. It works by sensing your movements and 

seamlessly adjusting the tempo of what you are listening to to 

match your movements.  

 What makes your business unique?MI presents a exiting new way 

of engaging in repetitive exercises. It’s set of unique features and 

lets you engage your body in activities in a new way. 

  

Existing brand guidelines in place?    yes   ×  no    

Any colors that you like/dislike?  Strava-orange, the NIKE color scheme, warm yellow, black. 

 Dislike: Purple, lighter shades, grey. 

__________________________________________________________________________________________________________________ 

Scope of project The system is in place and in a functional beta stage. Our job is to 

discover a target group, create a solution to this target group and 

ensure the solutions solves their problem. We have to design a 

solution that interacts with the MI-platform and/or create visuals 

that represents and supports our solution. We are also in charge 

of presenting and testing our prototypes. 

  

What problem is it solving? The main problem the MI-project is solving is having people do 

monotonous exercises. It does this by engaging the user with 

sound matched to the tempo of the activity that is performed. 



Who is your audience? Currently, the MI-project has been geared towards elderly people. 

There are a lot of use cases for a system like this and we are 

looking to pursue the cyclist market. In Norway, the indoor 

cycling season is short, a lot of the year is spent inside on a 

stationary bike and to build strength and endurance you need to 

spend a lot of time pedaling.  Cycling is a highly technical activity 

and cyclists use a lot of money&time to improve their gear. That 

is a perfect market for a solution like this. Our primary target 

audience are cyclists and people who attend group (cycle) 

trainings. 

Who is your competition?  Current solutions who aim to improve in this field are 

computrainer/tacx/velodyne and group trainings where a 

operator is picking out songs manually which matches the tempo. 

  

What’s the tone/feeling?  This is a solution geared towards the cyclist market, and those 

who want to get fit in winter. This is a playful solution, easy to set 

up and it just works out of the box. Our visuals will be playful and 

convey a clear message using typography and great colors. 

How will you measure success? Success is measured by the user responses. We will have test 

screenings and hopefully we can have a longer test over a month 

or two. If we see improved activity after using the MI solution we 

are on a good way. 

 


