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1. Introduction  

 

In this mid-term report, we will introduce the Quick Task Application and our research for developing 

the application and further development of it.  

Quick Task App is a mobile application which will touch to users’ everyday needs. Nowadays mobility is 

in every concept of our life. We can use mobile applications in a wide range of areas such as banking, 

trading or shopping. The world is migrating to an online world. This immigration brings big changes to 

our lives and markets. It gives such an energy to some markets or companies to survive or to develop. 

We think an application can revive a whole market or could help people to reach their aims or their 

minimum requirements. Moreover, we think that it is not required that the application should be in area 

related to technology or should target people who are interested in technology. But it is required to 

reach people who need technology and mobility.  

In this respect, we decided to develop an application which helps crafters or crafters’ market to revive 

their jobs, which gives the possibility to make their jobs mobile, which will create new job opportunities, 

and which give them the chance to immigrate this new imaginary world. 

 

1.1Motivation & Idea  

Handworks are the oldest occupations of the human being and we will always need to them. But 

nowadays, they remind an old looking, mixed place when one thinks about them. Crafters are needed 

both in the early times of the world and in the most technological days. While they are always needed, it 

is hard to find a good craftsman among the big buildings nowadays. It is hard also to find an available 

time for searching craftsmen when you need them. Although we could find a lot of reasons for this such 

as; people are busy with the fast-changing jobs and their requirements, it is getting much expensive to 

have an office in the new city patterns, life has a straight and fast pattern nowadays, we think it is 

important to find a solution. Like we need craftsmen, craftsmen need technology and mobility.  

Imagine you need a plumber or a transporter at the same time people in your neighborhood are need to 

a job. Or think about is it really required to loan an office for a tailor? Our motivation is to find a new 

and useful solution which will help to crafter themselves and the people who need handicraft person. 

We think there is a need on the market from both of providers and customers. 



 

1.2 Research Question 

 
As we observe in our lives, it is required to a web site or an application for people who has ability for 
small works or handworks. Although there are some examples who tried to cover the area, but the 
existed examples are not centered the provider. We decided to build a system where crafters or such 
people has an interest to do small jobs. 
  
Our research question is; 

‘’how could a mobile application system improve the efficiency the work of craftsmen 

and the work possibility of crafters?’’ 

 
   
 
 

1.3 Target Group 

Our target group is everybody who has basic jobs to be done or who can do basic jobs. But in order to 

make research and develop our idea we specify the target group. It will help us to gather data or work 

purposefully. 

Our specified target group is craftsmen or women. But to make it easier we will focus on crafters who 

get on well with technology. In order to the specification, we will focus on crafters in the age of 25-40 

because of the high possibility of internet usage. 

 

 

    2 Literature Review 

In this section we will mention the papers we benefited in our research. These papers help us to decide 

the way of developing our application. 

Understanding Human Computer Interaction(HCI) is one of the key attributes when developing a web 

application system. In order to improve the success of the application, it is vital to collect data correctly. 

According to Hagen et al. there are still methodological challenges about understanding the use of 

mobile devices and applications even traditional methods are being used to. Group presented a 

preliminary framework for emerging responses in HCI research. In the paper [1], Hagen et al. have 

grouped methodological responses under three categories; Mediated Data Collection, Simulations and 

Enactments, and Combinations. With the light of this categorization we decided that we need to use 

‘Combinations’ for our data collection. We are required to gather data directly from users as well as we 

need to some simulations.   

Since our goal is to provide to crafters a mobile application system, it is vital to collect data on the web. 

Benfield et al. in their article [2] highlighted the positive and negative sides of e-research. Even though it 



is focused on the paper that comparison between the manual and the web centered data collection, we 

focused on the benefits of internet-based data collection. According to Benfield et al., internet-based 

data collection can reduce the costs, make unfunded projects feasible and yield larger and more 

representative samples. As an unfunded project it is the most effective way of data collection for us. We 

decided to use Google Trends to understand the need of an application like ours. We will also analyze 

similar websites to emphasize the differences between our work and the others. 

In our project, we have two different approach to users’ context. One of them is their job opportunity 

context which is our first point to provide an application. Although there are some websites on which 

you can find small jobs to do, there is not any application that you can build you online workplace. We 

thought these are two different contexts and it is vital to provide a web system which centers the 

crafters rather than customers. Second context in our approach is the current position of crafter such as 

at work, available etc. With using this context on our system, we want to improve the efficiency of the 

crafter. These two contexts could be considered as a part of Context-aware Computing and 

Communication which describes in the article [3] examine and react to a user’s changing context in 

order to help promote and mediate people’s interaction with each other by Schilit et al.  

On the other hand, job searching on internet is an important part of our research since the main data for 

our application will come from this aspect. Betsey Stevenson in his article [4] examines how the internet 

has impacted job search behavior, the article addresses how the worker may reduce the cost of 

acquiring information about jobs, and increase possibility for a job seeker to glean information about 

the characteristics of the job and the firm. The research demonstrates that over the past ten years the 

variety of job search methods used by the unemployed has increased. And that existing employees are 

more likely to increase their opportunities.  

The digital job seeking skills have become increasingly important. Almost people use it to create a 

professional resume, using email to contact potential employers, or filling out a job application online. 

According to a survey [5] by Pew Research Center in 2015, 54% form U.S. adults have gone online to 

look for job information, 45% have applied for a job online. People who have looked for work in the last 

two years, 79% utilized online resources in their most recent job search and 34% say these online 

resources were the most important tool available to them. In addition, the research show that 68% of 

American adults are smartphone owners, and 41% of them have used their smartphone as part of a job 

search in any way, 53% of them are 18- to 29-year-olds. In addition, smartphone job seekers, are using 

their mobile devices to conduct background research or facilitate on-the- go interactions with potential 

employers. 50% of them, have used their smartphone to fill out an online job application. Overall, 47% 

of smartphone job seekers say their phone is “very important” in helping them look for job and career 

resources. The research, illustrate that how job seekers with lower education levels are much more 

likely to use their phone to fill out a job application. Many People now use social media to look for and 

research jobs, share employment opportunities with friends, and highlight their skills to potential 

employers; 13% of social media users say their social media presence has helped them find a job. 

Nationally representative survey of 2,001 U.S. adults ages 18 and older, documents the current state of 

digital job seeking in America. It first examines the basic contours of this issue – how many people have 

looked or applied for a job online, how the internet stacks up to other sources of job information in 

terms of overall importance, and how confident Americans feel in their own digital job-seeking skills. 

After that, the report examines the specific role smartphones and social media platforms are playing in 



Americans’ job seeking habits. The research, help us to understand how the mobile applications has 

become an increasingly important resource for finding and applying for jobs. 

At last, one of our main goals is that helping people who need the technology and mobility. On his 

article [6] Stephane Boyera defined ‘Digital Divide’ as the gap between those with regular, effective 

access and ability to use digital technologies and those without. For us, there is a digital divide between 

the markets. Craftsmen market is way behind than any other market when you think in terms of mobile 

technologies. We thought that the Quick Task Application will bridge those people to the online and 

fast-growing world.  

 

    3 Methods 

    3.1 Data Collection 

We have not started to gathering data yet. We decided on the methods we will use when we collect 

necessary data. According to our literature review we will make some interviews, some simulations and 

will collect and analyze data on the internet.  

We will meet a glass master who has a company which is established in the 19th century. We will ask 

how he used that place and how much loan he pays. We will ask how a customer finds them and can 

find them. We will make an analysis on how a customer reach that master. We will investigate whether 

he has a website or not. If he has a website we will want him to make a comparison between the before 

and after the website. 

We will talk with a tailor. 

We will talk with young men who are seeking a job. 

We will analyze finn.no with the små job preference and mittbud.no.   

We will also gather data from users. Our plan is to gather user data from internet such websites like 

Google Trends.  

 

    4 Future Plans 

Our future plan is based on our data collection. After collecting data from both provider and consumer 

we will develop a prototype which has basics for our project.  
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