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Motivation:

As of 10 February 2011, the shipment of smartphones to stores worldwide has overtaken that of 
PCs. In a world where mTech is evolving with the lauch of several brands of mobile devices such 
phones, smartphones, tablets and other technologies, it has become easier to always be 
«connected», provided the infrastruture is present. Social media being the main form of 
communication on the web, the moving from a stationary desktop to a mobile unit poses 
opportunities and challenges not only for builders of social networking sites, but also for 
consumers, the accessibility, use and mobility is of varying degree. In different part of the world the 
penetration of desktops vs mobile devices varies and has largly been dependent on economical 
factors and technological infrastruture. Where as in Norway,  everybody has easy access to the 
internet and most persons own a cell phone with access to the Internet, in other parts of the world 
this is not given.

Looking at the penetration of phones, in Malawi, one sees people's realisation for the need to 
communicate. For example, phone credit is relatively expensive, but more and more people are 
having phones despite earning little. The type of phone determines the experience and the type of 
online interaction. In this study, we may suggest that there is a gap that is not yet filled when it 
comes for content provision, in less «advanced» phones. What kind of phones are available and 
what they can be used for? Is a smartphone close to requirement for communication on social 
media? 
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Methods:
A comparative study of  university students use of mobile devices to interact on social media; 
University of Oslo vs University of Malawi. 

The analysis and discussion will be conducted around 4 parameters.

1) Looking at what mobiles people can afford, in general, what would be the economic gains 

2) Different types of devices and what they allow - smart phones, mid-range phones, low-end 
phones with only sms

3) Fit of phones/m-technologies within use contexts - e.g power supply issues, required literacy 
levels, learning curves associated with device use 

4) Value added services associated with various phone/mobile devices
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